ABSTRACT
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Therefore the activities of Latvian institutions that are related to the language aspect stir up the public interest in the special cases and when the media hype starts, for example, the offer Milevica, I. (2013) . In Three Words About The Modern History of Latvia: Verbal Symbols. Ulakbilge, 1 (2), s.84-92.
89 www.kalemisidergisi.com to use the form 'eira' (to replace the habitual usage of 'eiro'), the offer to use in the documents the form 'euro' after introducing the 'eiro' ('euro'?) in Latvia.
Therefore it is important to continue and clarify the work of the institutions in a popular manner (not only informing and clarifying but also popularizing!), using also the potential offered by nomination of the Word, the Anti-Word and the Saying of the Year. We shall turn our attention to these campaigns and look closer at their results. Thus besides the nominated linguistic units reflecting popular lexis of the time and place, they also reflect the principles of selection of these nominations, accentuate the feedback, namely, attracts attention to the working process of the Terminological Commission and its results, allows to interactively participate in its activities -the public is involved in the search of yearly nominees, as well as their public discussion.
Altogether, it must be said that one campaign taking place for already 10 years in Latvia has promoted natural interest in the native language, attention towards the problems of
